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ANAHEIM UNIVERSITY MISSION

Anaheim University was established as a unique, innovative and sustainable institution of higher learning to meet
the educational needs of a diverse and global student body through academic programs of the highest quality.
Dedicated to a student-centered philosophy, Anaheim University makes higher education accessible to qualified
students worldwide through both online and on-campus study.

ANAHEIM UNIVERSITY OBJECTIVES

Taking advantage of the newest technological innovations, Anaheim University is designed to be a sustainable
global institution with a multicultural perspective, with programs designed to meet the needs of its diverse
student population. To accomplish this, Anaheim University has the following objectives:

Meeting the educational needs of our students by offering instructional programs otherwise unavailable because
of access, cost, or work schedule

Excellence of academic instruction through the guidance and expertise of dedicated faculty

Provision of an instructional environment where students can take an active role in their own learning
Utilization of the newest technologies

Deployment of technology-based learning resources

Development of interactive learning environments in both synchronous and asynchronous settings

Support of an academic environment where professors are able to deliver the highest quality educational
programs and take advantage of the University’s learning resources

Regular course and program assessments and evaluation to improve our offerings

Development and maintenance of a University alumni support system to advance alumni professional skills,
knowledge, and expertise and help them realize their lifelong educational goals

Development of University culture and programs promoting sustainability

ABoUT Us

Anaheim University is a private institution of higher learning that was founded in Orange County, California in
1996. The University is accredited by the Distance Education Accrediting Commission (DEAC). The DEAC is listed
by the U.S. Department of Education as a recognized accrediting agency and recognized by the Council for Higher
Education Accreditation (CHEA). Anaheim University is also approved to operate by the California Bureau for
Private Post- Secondary Education. "Approval to operate" means that Anaheim University operates in
compliance with state standards as set forth in the California Education Code and the California Code of
Regulations.
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THE CARLAND ENTREPRENEURSHIP INSTITUTE

The Anaheim University Carland Entrepreneurship Institute is named in honor of its founders, Professor Jim
Carland and Professor Emeritus JoAnn Carland, two of the most frequently cited authors in the academic field of
entrepreneurship. The Carland Entrepreneurship Institute seeks to serve the public by training entrepreneurs and
business leaders to drive economic development and to discover, create and commercialize new products,
services and industries. Its mission is accomplished as graduates lead their organizations and entrepreneurial
ventures toward success.

ENTREPRENEURSHIP FACULTY

All Entrepreneurship faculty members hold doctoral degrees plus have extensive experience in research,
publishing, and teaching at the university level.

MISSION

The mission of the Carland Entrepreneurship Institute is to train entrepreneurs and business leaders to drive
economic development and to discover, create and commercialize new products, services and industries. The
Institute inculcates an advanced level of entrepreneurial vision. Entrepreneurial vision is the ability to identify
both entrepreneurial opportunities that exist -- those that represent untapped markets and underserved markets
-- and entrepreneurial opportunities that can be created by applying existing technologies to new fields and new
markets. Entrepreneurial vision is also the ability to create entrepreneurial opportunities through the invention,
development and exploitation of entirely new ideas, products and services, and/or the creation of new industries,
infrastructures, and ways of doing business.

Further, the Institute inculcates entrepreneurial will, the self confidence to actually create and grow
entrepreneurial ventures which is established through the mastery of entrepreneurial skills. Its mission is
accomplished by integrating innovative online teaching, relevant scholarship, and entrepreneurship experience to
help graduates lead their organizations and entrepreneurial ventures toward success.
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MASTER OF ENTREPRENEURSHIP PROGRAM

In the Online Master of Entrepreneurship, you will study online in an intensive format.

Earn your ME in as little as 18 months

Study 100% online from anywhere in the world

PROGRAM OBJECTIVES

The Objective of the Master of Entrepreneurship is to inculcate in graduates an advanced level of entrepreneurial
vision and entrepreneurial will.

Entrepreneurial vision is:

(1) the ability to identify both entrepreneurial opportunities that exist -- those that represent untapped
markets and underserved markets -- and entrepreneurial opportunities that can be created by applying
existing technologies to new fields and new markets.

(2) the ability to create entrepreneurial opportunities through the invention, development and exploitation
of entirely new ideas, products and services, and/ or the creation of new industries, infrastructures, and
ways of doing business.

Entrepreneurial will is the self confidence to actually create and grow entrepreneurial ventures which is
established through the mastery of entrepreneurial skills.

WHOM IS THE MIASTER OF ENTREPRENEURSHIP FOR?

The Master of Entrepreneurship is for either working professionals who are interested in making a life change to
become an entrepreneur, or people who have made the leap to become entrepreneurs, but need more
knowledge to ensure success. Sometimes a major barrier to effective entrepreneurial activity is fear; fear which is
driven by a lack of confidence and knowledge. This program can effectively impact the requisite knowledge to
reduce fear and enhance confidence, thereby increasing the probability of entrepreneurial success.
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INTERNATIONAL NETWORKING

Anaheim University Master of Entrepreneurship candidates are working professionals between the ages of 25 and

65 residing around the world. Ninety-eight percent of AU students work full-time or own and operate their own

business. A few of the corporations that have employed candidates and graduates from the various programs at

Anaheim University include:

Standard Occupational Classification (SOC)Code: 11-1021

Accounting
Aerospace/Aviation/Defense
Airlines

Automotive

Biotechnology and Pharmaceutical
Community & Government
Consulting Services

Education and Training
Environmental Services

Human Resources & Recruitment
International Trade

Legal, Compliance & Paralegal

Localization, Interpreting & Translation

Medical, Health & Scientific
Publishing/Printing
Retail & Fashion

Tourism, Travel & Hospitality

Marketing, PR, Advertising/Communications

Administration / Office Support
Agriculture

Architectural Services

Banking, Finance and Economics
Building and Grounds Maintenance
Construction & Architecture
Customer Service
Energy/Utilities

Engineering

Insurance

IT & Telecommunications
Logistics, Transport & Supply
Manufacturing

Media, Arts & Entertainment
Mining and Trades

Property & Real Estate

Sales
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ONLINE MASTER OF ENTREPRENEURSHIP OVERVIEW

The Online Master of Entrepreneurship through Anaheim University’s Carland Entrepreneurship Institute offers

working professionals a highly interactive and international learning environment accessible 24 hours a day, 7

days a week, around the globe. Students interact with fellow classmates and the professor through high definition

webcam classes in real-time and through active daily Online Discussion Forums, discussing course content,

projects, and assignments. Finally, students must submit assignments, including a report based on a video lecture

or Internet research assignment, and a final project.

INTERACTIVE

Students study in a highly interactive online
program by attending two 90-minute real- time
online meetings per course with their professor &
interacting daily with fellow students by discussing
weekly topics in their free time.

NETWORKING OPPORTUNITIES

Students from around the world interact with each
other and their professors through the online
Forum.

18-MonTH ME

Students can complete the programin
approximately 18 months.

ENROLL IN ONLY ONE COURSE

Students have the option of enrolling in individual
business courses or the entire Master of
Entrepreneurship degree program.

NO TRAVEL

Students have the opportunity to study at an
American University without having to travel
abroad.

EXPERIENCED FACULTY

Students have the opportunity to learn from highly-
qualified professors all of whom hold doctoral
degrees and have extensive experience in various
fields of entrepreneurship.

CULTURALLY DIVERSE PROGRAM

AU students have the opportunity to come into
contact with individuals from around the world,
providing a rich and culturally diverse environment
in which to study. Students broaden their cultural
perspective while at the same time remaining in
touch with their own cultural identity.

ACHIEVE SUCCESS

Anaheim University faculty and staff are committed
to helping every student succeed. Students benefit
from small class sizes and direct access to
professors.

ONLINE RESOURCES

Students have access to digital resources including
journals, articles, and video interviews, lectures and
seminars.

FOR WORKING PROFESSIONALS

The online system allows students the opportunity
to complete a Master of Entrepreneurship while at
the same time holding down a full-time job.
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CURRICULUM

Anaheim University’s Online Master of Entrepreneurship degree program is comprised of 12 courses (6 weeks
each). Students complete 6 core courses, 4 specialized courses (including a required Entrepreneurship Capstone

course), and 2 elective courses.
CORE COURSES

BUS 510 International Economics

BUS 520 International Human Resource Management
BUS 530 International Accounting

BUS 540 International Marketing

BUS 550 International Management

BUS 560 International Finance

CARLAND ENTREPRENEURSHIP INSTITUTE SPECIALIZED COURSES

ENT 500: Entrepreneurial Innovation

ENT 540: Entrepreneurial Forecasting and Planning
ENT 560: Intellectual Property

ENT 580: Entrepreneurial Strategy

ENT 612: Entrepreneurship Capstone

AKIO MORITA SCHOOL OF BUSINESS ELECTIVE COURSES (CHOOSE ONE)

BUS 542 International Business Law

BUS 570 Intercultural Communications
BUS 572 Seminar in International Business
BUS 575 Supply Chain Management

KISHO KUROKAWA GREEN INSTITUTE ELECTIVE COURSES (CHOOSE ONE)

BUS 535: Triple Bottom Line Accountability & Management
BUS 545: Green Marketing & Environmental Product Design
BUS 555: Corporate Social Responsibility & Ethics

BUS 565: Sustainable Enterprise Development & Leadership
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PROGRAM FEES

Master of Entrepreneurship Degree Program Fees

Application Fee (Non-Refundable after 7 days) S 75 * The Student Tuition Recovery Fund (STRF) is

Registration Fee(Non-Refundable after 7 days) S 100 administered by the California BPPE and applies
x only to California residents. The STRF fee is

STRF Fee™ (Non-Refundable after 7 days) S 40 currently two dollars and fifty cents ($2.50) per

one thousand dollars ($1,000) of institutional

Per Course Fees charges The State of California established the

Tuition Fee ($375 per credit x three credits) $1,125/course taken Student Tuition Recovery Fund (STRF) to relieve
or mitigate economic loss suffered by a student

Records Fee S zoo/term in an educational program at a qualifying
institution, who is or was a California resident

Per Course Fee Total S 1'325 while enrolled, or was enrolled in a residency

Transfer Credit Fee S 75/course (optional) program, if the student enrolled in the

. institution, prepaid tuition, and suffered an
Replacement Dlploma S 200 (optional) economic loss. Unless relieved of the obligation to

do so, you must pay the state-imposed
assessment for the STRF, or it must be paid on
your behalf, if you are a student in an educational
program, who is a California resident, or are
enrolled in a residency program, and prepay all
or part of your tuition. You

Replacement Cover S 75 (optional)

Course Completion Letter S 35 (optional)

are not eligible for protection from the STRF and
you are not required to pay the STRF assessment,
if you are not a California resident, or are not
enrolled in a residency program.

Note: Books & materials will be extra and are expected to average U.S. $200 per course. Masters students are also
required to have a reserve fund of $1,500 for research materials. Refer to the policies and procedures catalog for
details.

Please see the refund policy in the policies and procedures catalog

Pay for only one course at a time.

Payments can be made by check, credit card (Visa, MasterCard, American Express or Discover), money order or
bank transfer. Tuition may be paid on a course-by- course basis. The application fee must be paid at the time of
application, and prior to beginning the first term, students must pay the registration, tuition, and records fee. For
the remaining eleven terms, students must pay the tuition and records fee.

IMIASTER OF ENTREPRENEURSHIP REQUIREMENTS AND SATISFACTORY ACADEMIC PROGRESS

Students in the Master of Entrepreneurship program take 12 courses, for a total of 36 units (12 courses, 3 units
each). Each course is 6 weeks long. Students must maintain a 3.0 grade point average (GPA) in order to graduate
from the program. Any students whose GPA falls below a 3.0 will be put on Academic Probation and given two
terms to bring his/her GPA back to a 3.0 level. Students who earn a grade lower than an 80% (a “C,” “D,” or “F”)
on any given course must repeat the course. The schedule is set each year and typically announced in the Fall.
Failure to take an available course when one is offered may prevent a student from completing his/her program
in the allotted time. The maximum time allotted for completion of the Master of Entrepreneurship program is 3
years. Students who have not completed their programs within the maximum allotted time are subject to
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academic dismissal. Students who need additional time must receive permission from the Program Director, the
Office of the Registrar, and the Office of Financial Affairs.

Students in the Master of Entrepreneurship program must complete an Entrepreneurship Capstone as the final
component of their program. For this capstone, each student develops a business plan for a company that s/he is
considering launching as a start-up. Upon completion, students will be able to understand how to develop a
business plan; evaluate how to determine whether a business is viable; and perform an analysis of market
conditions. Students must earn a final grade of 80% or higher in the Entrepreneurship Capstone course in order
to graduate.

PROGRAM STUDY SUGGESTIONS

(total 22.5 hours a week for six weeks)

Look briefly through the set readings, the weekly assignment questions, and any other assignments for the week.
(.25 hours)

Complete weekly reading assignments, making notes on the assighment questions as you do.(3 hours)

Complete individual weekly written assignments. (3 hours)

Review weekly Online Discussion Forum questions & research potential answers. (1 hour)

Discuss the Online Discussion Forum questions with other students via the Online Discussion Forum. (6 hours)
Preparation for and participation in real-time online class and review transcripts and make notes. (2.5 hours)*
Preparation for and participation in group projects. (3 hours)*

Conduct library/internet research, further reading and note taking to complete course projects. (3.75 hours)

*Note: In weeks when no real-time online class or team project is assigned, study time should be spent on
library/internet research, further reading and note taking. For courses including a proctored examination, study
schedule will vary.

Course Schedule & Evaluation Structure

Week 1 Week 2 Week 3 Week 4 Week 5 Week 6

Live Live

Webinar Webinar

— Live Online Webcam Seminar Participation 10%

— Online Discussion Forum Participation 20%
— Individual Written Assignments 20%
—— Internet Assignment 15%
——> Team Project 15%

— Final Research Paper 20%
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COURSE DESCRIPTIONS

AKIO MORITA SCHOOL OF BUSINESS COURSES

| BUS 510 INTERNATIONAL ECONOMICS

Economics is an important subject that affects the way we live in not only the United States but internationally for
countries who use the market system to determine the allocation of resources in their society. The aim of this
course is to help students understand the operation of a market system in an international setting and to explore
the nature and organization of various societies and the arguments underlying many of the great global public
issues of the day in an international setting, and to understand the operation and behavior of international
business firms and other decision-making entities through the study of the principles of international economics
useful to students in the international MBA program.

BUS 520 INTERNATIONAL HUMAN RESOURCE MANAGEMENT

Human beings are the most crucial components of any organization as all other company assets are always
subject to human decisions. Recruitment, management and training of the workforce are then crucial tasks that
contribute to the company’s success and can even be decisive for its survival. This is true whether we are
considering domestic companies or international companies. This course focuses on the study of human
management principles as they reflect on the basic assumption of treating employees as investments benefiting a
company in the long run from the international perspective. The class is designed as an overview of traditional
functions of international human resource (IHRM) management and an examination of its governing mechanisms
contributing to the success of an organization. Compensation, staffing, training, labor relations and employee
performance evaluation are studied from an international perspective among other aspects of international
human resource management.

BUS 530 ACCOUNTING

In our increasingly globalized world, accounting students need to understand the main features of financial
reporting practices as they differ in different countries so that they will be able to distinguish accounting and
reporting differences that would otherwise give rise to problems for report readers. It is also vitally necessary to
understand the ongoing efforts to harmonize standards using International Financial Reporting Standards (IFRS).
The course aims to give participants a thorough grounding in the key principles of accounting while enabling them
to understand the major features of the international IFRS standards. The course shows the links between
accounting statements, valuation methods and investment analysis. The course also reviews important technical
areas of differences among accounting systems such as inventory valuation, the use of reserves, consolidations,
and taxation of income. The student will be able learn to identify problems in international harmonization while
appreciating the capital market efficiencies to be gained from harmonization of international accounting
standards.
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BUS 540 INTERNATIONAL MARKETING

International Marketing frequently requires major changes in how organizations conduct business in a global
marketplace. It is a necessity for today’s business leader to be aware of the implications of marketing strategies
and how they are employed in different countries with different cultures. This course focuses on identifying and
meeting the needs of specific international target markets through close interaction with managers from other
functional areas, such as promotion, finance, accounting and human resources.

BUS 550 INTERNATIONAL MANAGEMENT

We are observing a fundamental shift in the nature of geopolitics. No longer will global business leaders focus on
one or two stock markets, currencies, economics or political leaders. Today’s business environment is far too
complex and interrelated for that. Nation states and multinational corporations will remain both powerful and
important. Global networks comprising technological, entrepreneurial, social and environmental interest groups
will remain powerful. Future economic and business endeavors will increasingly be characterized by a search for
common ground, productive partnerships, and mutual benefit. This course will focus on developing a deeper
understanding of how and why management practices and processes can differ around the world, and the

BUS 560 INTERNATIONAL FINANCE

This course covers material essential to a comprehensive understanding of international financial management.
Topics will include, but not be limited to, foreign exchange markets, the global cost of capital, corporate strategy
and foreign investment and multinational capital budgeting.

BUS 542 INTERNATIONAL BUSINESS LAW & PRACTICE

This course provides a comprehensive coverage of the legal, cultural, political, economic and ethical issues faced
by global business managers. An understanding of these issues is enhanced through the use of real-world
examples, cutting edge cases, managerial problems, and ethical issues.

BUS 570 INTERCULTURAL COMMUNICATIONS

Intercultural communication is international communication across national boundaries involving many different
cultures. There is a wide range of communication problems that naturally appear when one moves across
national boundaries, and within organizations which are made up of individuals from different countries
representing different religious, social, ethnic, and educational backgrounds. Intercultural communication seeks
to understand how people from different countries and cultures behave, communicate and perceive the world
around them quite differently. From a management perspective, it studies situations where people from different
cultures interact in a business environment. The purpose of this course is to gain an understanding of the
variations in language, customs, social attributes, thought patterns, and other aspects of cultures of different
groups of people. An understanding of intercultural communication is essential for the conduct of international
businesses. It is the purpose of this course to provide this understanding.
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BUS 572 SEMINAR IN INTERNATIONAL BUSINESS

Successful managers in a world of global competition must have an array of skills, talents and abilities at their
disposal. This course uses extensive examples to illustrate the vibrancy and challenge of international business.
Coverage of relevant topics includes the degree of geographical literacy necessary to succeed in international
markets, which is frequently overlooked in more traditional courses.

BUS 575 SuPPLY CHAIN MANAGEMENT

Supply Chain Management involves the flows of materials and information among all of the firms that contribute
value to a product, from the source of raw materials to end customer. The goal of this course will be to help
students understand the strategic importance of good supply chain design, planning, and operations for every
firm, to provide students with the use of key drivers on a conceptual and practical level to improve supply chain
performance, and to give students a solid understanding of analytic methodologies for supply chain analysis
necessary to achieve significant increase in performance

CARLAND ENTREPRENEURSHIP INSTITUTE COURSES

ENT 500 ENTREPRENEURIAL INNOVATION

This course is imperative to successful entrepreneurial ventures. The ability to differentiate oneself from the
competition is paramount. Each of us has the gifts for innovation, but we are often loath to use them as risk
always accompanies innovation. Some are more comfortable with risk than others, thus understanding the
personality of entrepreneurs enables us to use the gifts of others to our advantage. Unfortunately, the emphasis
on “right answers” and “minimizing risk” causes many of us to react cautiously in the workplace where
compensation and rewards are applied for convergence rather than divergence, no matter the outcome. This
course helps us to find out about ourselves, helps us to understand how others think and react, helps us to
practice creative exercises which can open our minds to new possibilities, helps us to understand why some
companies are more innovative than others and discusses what might be accomplished in the creative
environment.

ENT 540 ENTREPRENEURIAL FORECASTING

The objective of this course is inculcate in students an understanding of the forecasting and budgeting process
and for students to learn how to prepare sales forecasts for new and for existing ventures, to prepare variable
and fixed cost budgets to support the sales forecast, and how to document and support the resulting forecasts,
and how to prepare cash flow forecasts and determine startup costs for a new venture. Students will develop
higher-level critical thinking skills, evidenced by analysis, evaluation, and synthesis.

ENT 560 INTELLECTUAL PROPERTY

The objective of this course is to inculcate in students an understanding of the value of intellectual property to an
entrepreneurial venture and for students to learn how to create, protect, and preserve intellectual capital.
Students will develop higher-level critical thinking skills, evidenced by analysis, evaluation, and synthesis.
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ENT 580 ENTREPRENEURIAL STRATEGY

The objective of this course is to inculcate in students the strategic skills which are required to support the
ongoing development of strategy and distinctive competencies, the vision required to support effective
environmental scanning, and the knowledge required to plan for harvesting/succession and to design and create
innovative and effective entrepreneurial compensation plans. Students will develop higher-level critical thinking
skills, evidenced by analysis, evaluation, and synthesis.

ENT 612 ENTREPRENEURSHIP CAPSTONE

This final, summative experience is the cumulation of the Master of Entrepreneurship and a capstone to the
educational program. Students will develop a plan for a company that s/he is considering launching as a start-up.
This business plan will be a comprehensive analysis of whether the idea is feasible or not. This business plan will
include an executive summary; a business description and structure; market research and strategy; management
and personnel; and financials. Upon completion, students will be able to understand how to develop a business
plan; evaluate how to determine whether a business is viable; and perform an analysis of market conditions.

KISHO KUROKAWA GREEN INSTITUTE COURSES

BUS 535 TRIPLE BOTTOM LINE ACCOUNABILITY & MANAGEMENT

The Triple Bottom Line Accounting and Management course is an expanded version of accounting for corporate
activity. Contemporary society has moved away from the mere financial bottom line to a higher level of social
responsibility where we account for the true social impact of our business activity. Through this expanded version
of accounting and accountability, social and environmental impact is added to the equations. Thereby the report
of corporate activity and management comprehensively reflects a true bottom line. The three prongs of the true
bottom line become clear: economic prosperity, environmental quality and social justice. This course provides the
basis for business students to go forward and determine the true social effects of the businesses they are working
for and to manage for the future.

BUS 545 GREEN MARKETING & ENVIRONMENTAL PRODUCT DESIGN/RECYCLING

Green Marketing & Environmental Product Design/Recycling is a course structured around the traditional “4Ps” of
marketing and explains how marketing mix decisions can and do influence environmental outcomes. Throughout
the course, the emphasis will be on the conversion of consumption systems to a sustainable paradigm that
represents a circular use of resources, not the linear approach (materials >products >consumption >disposal) that
leads to the pollution of ecosystems. The major theme of the course is that marketers can reinvent strategy and
craft “win-win-win” solutions, where customers win (obtaining genuine benefits), organizations win (achieving
financial objectives), and ecosystems win (ecosystem functioning is preserved or enhanced).

BUS 555 CORPORATE SOCIAL RESPONSIBILITY (CSR) & ETHICS

Corporate Social Responsibility and Ethics is a comprehensive study of the core issues for business in the
questions of sustainability, social responsibility and ethics. The course introduces the student, not only to relevant
issues, but the views of corporate stakeholders. Approaches for presenting and carrying out a program of
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sustainability are presented, including strategic planning, targets, goals and alternative approaches. A principal
part of the course is devoted to the ethics of business and issues of transparency, including discussion of the

social impact of non-ethical and non-transparent business practices. Case studies, a team project and practice
assignments assist in presenting these themes on a practical level. The course concludes with information and
discussion on trends in sustainability and business ethics. A principal goal of the course is to show that community
engagement and the maximization of profit/ shareholder value are not mutually exclusive, but mutually
reinforcing.

BUS 565 SUSTAINABLE ENTERPRISE DEVELOPMENT & LEADERSHIP

Sustainable Enterprise Development and Leadership is a course which provides a comprehensive and practical
analysis of what sustainable business development is and how companies can use it to make a significant
difference. Sustainable development involves articulating, integrating and achieving social, economic, and
environmental objectives, and initiatives to protect humankind and the natural world from destructive behaviors.
Sustainable business development is a holistic management approach which includes the entire value-added
system from the origins of raw materials, to production processes, to customer use, to product end of useful life.
Sustainable outcomes are those that balance the performance objectives of the present with the needs and
expectations of the future. To achieve these outcomes, there must be a profound change in strategic thinking,
leadership and the management of businesses.

ONLINE LEARNING RESOURCES

| AU ONLINE CLASSROOMS

Anaheim University students in the International MBA meet via webcam in real-time interactive online classes
with their professors and fellow students for 90 minutes twice during a six-week course: at the end of the first
and fifth weeks of the term. Chat transcripts and audio/video of all online classes are recorded and posted
allowing students to stay focused on the live discussion during the class, and the opportunity to review the class
discussion afterwards. These classes are usually held on Friday evenings US time which is Saturday morning in
Asia. Real-time class recordings may be accessed through the AU Online System for students who are unable to
attend class or simply wish to review their class notes. Such transcripts may be viewed online at anytime or
printed out in a neat, convenient format - the perfect alternative to distracting note taking during class.

AU ONLINE DISCUSSION FORUM

The Online Discussion Forum is an electronic bulletin board and e-mail list facilitating lively communication and
interaction among students and their professor. When a student posts a message to the Forum, the message is
automatically redistributed to the professor and all other students in the course, allowing students to discuss the
week’s readings in their free time. A weekly Student Host directs students to perform certain tasks as outlined in
the online Course Guide. The Online Discussion Forum plays an integral part in AU’s online programs by
facilitating the out-of- class interaction between students necessary for an effective exchange of ideas. The AU
Online Discussion Forum ensures that learning and interaction does not end when the real-time class does.
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ONLINE BOOKSTORE

The Online Bookstore is the one-stop source for textbook and course material needs. Designed for students to
buy textbooks based on their course schedule, track their textbook orders, and sell their textbooks back from a
previous semester, the Online Bookstore offers money-saving used books, multiple shipping options, and access
to hundreds of academic items related to your studies. In an effort to provide additional savings, textbooks or
course materials may be available for purchase in an electronic format. Purchases will be subject to the refund
policy of the bookstore.

LIBRARY

Anaheim University requires all of its students to make extensive use of library facilities and resources in the
course of their program. The University’s online resources provide a major boost in assisting and supporting a
student’s academic work. The login ID and password provided by the University to the student upon enroliment
will provide the student access to the online resources. Anaheim University makes certain provisions in order to
provide access to library resources and library services for all students enrolled directly through Anaheim
University. However, students enrolled in Anaheim University’s online graduate degree programs are required to
have an additional reserve fund to be used for the purchase of journals and research - materials that will aid them
in their studies by providing information specific to their unique areas of interest and research - and to provide
access to software and other resources that may help them in the completion of their studies. The research
reserve fund is $1,500 for master degree students and $2,000 for doctoral students to be used over the duration
of their program. Note: Students are not required to spend the entire research fund - only that amount necessary
in order to carry out their research.

AU Online Learning Community

AU’s online learning community is a global network of students, graduates, faculty, researchers, and Global
Learning Partners. The diversity of the student body adds to the richness of the learning experience and the
global network of graduates provides for a world of possibilities. Numerous collaborations and a wide range of
opportunities have resulted from this global network through which students are able to exchange information
about the markets in which they live and work.

STUDENT SERVICES AND TECHSUPPORT

The policy of Anaheim University is “Students First, Always” and Anaheim University’s Student Services staff is
committed to providing students with the administrative services they need for course registration, textbook
ordering, graduation, etc. Technical issues are addressed by the TechSupport Division of the University.

GRADUATION STORE

Alumni of Anaheim University have the opportunity to show Anaheim pride by ordering Anaheim University
graduation rings and diploma frames online.

l‘ Anaheim University

’ Carland Entrepreneurship Institute



ANAHEIM UNIVERSITY AKIO MORITA SCHOOL OF BUSINESS FACULTY

ROBERT ROBERTSON, PH.D.
DEAN OF THE AKIO MORITA SCHOOL OF BUSINESS AND PROFESSOR

Dr. Robert Robertson holds a Massachusetts Institute of Technology (MIT) Sloan School of Management
Executive Certificate in Innovation and Strategy, Ph.D. in Management and Organization (Stirling University,
Scotland); Post- Doctoral Professional Certificate, International Business and Leadership (Argosy University);
Post Graduate Diploma in International Management-China (University of London); Master of Studies in Law
(Vermont Law School); Master of Public Administration (Dalhousie University, Canada); a Master of Arts
(Eastern Kentucky University) and a Bachelor of Science (East Tennessee State University). He has more than 15
years of experience in academia as a Vice President of Academic Affairs, Dean of Business and MBA program
director in the United States and in Kazakhstan. Dr. Robertson was selected by the United States Department
of State Bureau of Educational and Cultural Affairs to the Fulbright Specialist Program. He has served as the
Chief Academic Officer and Research Fellow at the University of Phoenix’s Center for Workforce Diversity,
Central Florida campus in Orlando, Florida. Dr. Robertson is a Visiting Full Professor at the University of
Ljubljana in Slovenia, Faculty of Economics; and, he serves as a Scientific Adviser to the Global Universities in
Distance Education (GUIDE) association headquartered at Marconi University, Rome, Italy. He is an invited
speaker on international business, strategy, online education and workforce training; and he regularly lectures
in China, Taiwan, Vietnam, Kazakhstan, Europe, Brazil and the United States. In the public sector, he has more
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