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Message from the President

As President it is my pleasure to welcome you to the 
Anaheim University global online learning community.

The University provides an academic forum for the fostering 
of productive and creative self-expression building upon 
the development of intellectual skills, while broadening 
and strengthening parallel interests and values.  This will 
be achieved by offering to our students both degree and 
certificate programs using delivery modes of totally online or 
a blended combination of online and on-campus classes.

The University, through its technological infrastructure, is designed to be a global 
institution that seeks to meet the needs of its students by offering education of 
the highest quality to those who are unable to attain their academic goals through 
traditional on-campus study.

With its experienced faculty and staff, interactive learning environment, and the 
integration of traditional and innovative learning methods, Anaheim University 
seeks to provide diverse learning opportunities to students who wish to take an 
active role in the learning process.  It is the goal of Anaheim University to provide 
for many generations to come, the guidance and support that will allow mature 
students to enhance their professional skills, expand their knowledge and realize 
their lifelong dreams.

It is the University’s intention to provide you with the best possible learning 
experience during the course of your studies.  Upon completion of your degree 
program, you will join the worldwide Anaheim University Alumni Association with 
the many benefits it has to offer.

Welcome to Anaheim University.

William B. Hartley, Ph.D.
President

About William B. Hartley
Dr. Hartley’s background is a combination of education, private sector work, teaching 
and consulting. Holding a bachelor’s degree, three master degrees, and a Ph.D. from the 
University of Colorado, University of California at Berkeley and University of Wisconsin 
respectively, Dr. Hartley has had a variety of jobs from administrative manager of the 
R&D division of a Fortune 500 company to the executive training program of Ford Motor 
Company in Detroit, Michigan, as well as owning and operating an art gallery for a period 
of 12 years. In addition to many years teaching at the undergraduate level, Dr. Hartley 
has taught in MBA programs for 18 years at both Niagara University and Embry-Riddle 
Aeronautical University, and has taught online courses for the State University of New York. 
In the area of consulting, Dr. Hartley has worked primarily in management development 
and in strategic management consulting activities.
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Mission
Anaheim University was established as a unique, innovative and sustainable institution of 
higher learning to meet the educational needs of a diverse and global student body through 
academic programs of the highest quality. Dedicated to a student-centered philosophy, 
Anaheim University makes higher education accessible to qualified students worldwide 
through both online and on-campus study.

Anaheim University Objectives
Taking advantage of opportunities available through the newest of technological 
innovations, Anaheim University has been designed to be a sustainable global institution 
with a multicultural perspective with programs designed to meet the needs of its diverse 
student population.  To accomplish this, Anaheim University has the following objectives:
 

• Excellence of academic instruction through the guidance and expertise of 
dedicated faculty

• Utilization of the newest of technologies
• Deployment of technology-based learning resources
• Development of interactive learning environments in both synchronous and 

asynchronous settings
• Meeting the educational needs of the students by offering instructional programs 

otherwise unavailable to those students because of access, cost, or work 
schedule

• Provision of an instructional environment where students can take active roles 
in their learning processes

• Support of an academic environment where faculty is able to deliver the highest 
quality educational program, while taking advantage of the University’s learning 
resources

• Regular course and program assessments and evaluation to keep current
• Development and maintenance of a University alumni support system to advance 

alumni professional skills, knowledge, and expertise and help them realize their 
lifelong educational goals

• Development of University culture and programs promoting sustainability

About Us
Anaheim University was founded in Orange County, California in 1996.  The University is 
accredited by the Accrediting Commission of the Distance Education and Training Council 
(DETC). The DETC is listed by the U.S. Department of Education as a nationally-recognized 
accrediting agency.  Anaheim University and its programs have been examined and found 
to meet the educational and business ethics standards set by the DETC Accrediting 
Commission.  The Accrediting Commission of the DETC is recognized by the Council for 
Higher Education Accreditation (CHEA).

The University also operates under the full approval of the State of California in accordance 
with the requirements set forth by the Bureau for Private Post-Secondary and Vocational 
Education. Original temporary approval was granted in 1997 by the Council for Private 
Post-Secondary and Vocational Education under Section 94310 of the California State 
Education Code. “Approval to operate” means that the Bureau has determined and certified 
that the institution meets minimum standards established by the Bureau for integrity, 
financial stability and educational quality, including the offering of bona fide instruction 
by qualified faculty and the appropriate assessment of students’ achievements prior to, 
during, and at the end of its program.  The University is authorized to grant graduate 
degrees at the master level under the degree-granting authority of the Bureau for Private 
Post-Secondary and Vocational Education.

Anaheim University



�

www.anaheim.edu

AU Administrators & Advisors

William Hartley, Ph.D.
President
Dr. Hartley’s background is a combination of education, private sector work, teaching and consulting. 
Holding a bachelor’s degree, three master degrees, and a Ph.D. from the University of Colorado, University 
of California at Berkeley and University of Wisconsin respectively, Dr. Hartley has had a variety of jobs 
from administrative manager of the R&D division of a Fortune 500 company to the executive training 
program of Ford Motor Company in Detroit, Michigan, as well as owning and operating an art gallery for a 
period of 12 years. In addition to many years teaching at the undergraduate level, Dr. Hartley has taught 
in MBA programs for 18 years at both Niagara University and Embry-Riddle Aeronautical University, and 
has taught on-line courses for the State University of New York. In the area of consulting, Dr. Hartley has 
worked primarily in management development and in strategic management consulting activities.

David Nunan, Ph.D.
Vice President of Academic Affairs, 
Dean, Graduate School of Education
David Nunan, Vice President of Academic Affairs, has been with the California-based institution since its 
founding in 1996, when he played a central part in the development of the University’s ground-breaking 
interactive online learning system. Dr. Nunan is a world-renowned linguist and best-selling author of 
English Language Teaching textbooks for Cambridge University Press, Oxford University Press, and 
Thomson Learning. His ELT textbook series “Go For It” is the largest selling textbook series in the world 
with sales exceeding 2.5 billion. In 2000, David Nunan served as President of TESOL, the world’s 
largest language teaching association, and was the first person to serve as President from outside North 
America. David Nunan has served as Chair and Professor of Applied Linguistics at the University of 
Hong Kong since 1994 and has been involved in the teaching of graduate programs for such prestigious 
institutions as Columbia University, the University of Hawaii, Monterey Institute for International Studies, 
and many more. In 2002 Dr. Nunan received a congressional citation from the United States House of 
Representatives for his services to English language education through his pioneering work in online 
education at Anaheim University, and in 2003 he was ranked the 7th most influential Australian in Asia by 
Business Review Weekly. 

David A. Bainbridge, M.S.
Vice-President for Sustainability Emeritus
Director, Kisho Kurokawa Green Institute Emeritus
Professor David Bainbridge is a world-renowned author, researcher and expert on Sustainability. His 
interest in the challenges of sustainable resource management and environmental accounting began 
in the interdisciplinary Eco-Grad Group at U.C. Davis. For almost 40 years he has focused on the 
challenge of sustainable management of resources and people beginning with environmental planning 
for the Environmental Development Agency in San Diego in 1970.  His pioneering work has included land 
capability analysis, sustainable community planning, natural heating and cooling, alternative building 
materials, sustainable agriculture, and environmental restoration. In recent years his energy has been 
focused on environmental accounting and sustainable management for business. He is the author of 
17 books, various book chapters and more than 300 articles and reports on sustainable management. 
He has served as an advisor for the California Department of Transportation and the California Energy 
Commission, where he was honored for his work on the state solar tax credits. 

Andrew E. Honeycutt, DBA
Dean, Anaheim University Akio Morita School of Business
Dr. Andrew E. Honeycutt, Dean of the Anaheim University Akio Morita School of Business, is the recipient 
of the Doctor of Business Administration degree in Marketing from Harvard University and the Masters 
in Business Administration degree in Organizational Behavior from Boston University. Dr. Honeycutt has 
served as Dean of the College of Business and Technology of Argosy University Atlanta, Vice Chairman 
of Edgenics, Inc. and Senior Partner of the Center for Collaborative Learning and Coaching. As a 
business professor and school of business administrator, he has been instrumental in the development 
of cooperative relationships with major companies - Colgate Palmolive, Dupont, Gulfstream Corporation, 
Savannah Foods, Simmons First National Bank, SC Johnson Wax, and others. His much utilized business 
expertise is evidenced by his service on business and governmental advisory boards and boards of 
directors. He has also served on the advisory boards of the Winthrop Rockefeller Foundation (Small 
Business Strategic Planning), the Ewing Marion Kauffman Foundation (Entrepreneurship Education) and 
the National Board of Directors of SCORE.
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AU Administrators & Advisors

David Desser, Ph.D.
Dean, Akira Kurosawa School of Film

David Desser is Dean of the Anaheim University Akira Kurosawa School of Film. He is also Professor 
Emeritus of Cinema Studies, University of Illinois, where he was Professor of Cinema Studies, 
Comparative and World Literatures, East Asian Languages and Cultures and Research Professor of 
Communication. He has taught at the University of Michigan, Kansai University in Japan, Hong Kong 
Baptist University, the University of Pennsylvania, UCLA, Chapman University and the University of 
Southern California (USC). He received his Ph.D. from USC in the Cinema program with a minor in 
Japanese.

Rod Ellis, Ph.D.
Chair, Graduate School of Education

Professor Rod Ellis is Chair of the Graduate School of Education and TESOL specialist at Anaheim 
University. Professor Ellis, a renowned linguist, received his Doctorate from the University of London 
and his Master of Education from the University of Bristol. A former professor of Temple University, both 
in Japan and the US, Prof. Ellis has taught in numerous positions in England, Japan, the US, Zambia and 
New Zealand. Dr. Ellis, who is an expert in the field of Second Language Acquisition, also serves as the 
Director of the Institute of Language Teaching and Learning at the University of Auckland. An acclaimed 
author of numerous student and teacher training textbooks for Longman and Oxford University Press, 
Prof. Ellis’s textbooks on Second Language Acquisition and Grammar are core textbooks in TESOL and 
Linguistics programs around the world.

Yukuo Takenaka, CPA
Executive Strategy Advisor

Yukuo Takenaka is Chairman, CEO and President of the Takenaka Partners Group. Prior to forming 
The Takenaka Partners Group in 1989, he was a partner and National Director of KPMG Peat Marwick’s 
Japanese practice. He also served as Chairman of the Project Japan for the parent company, KPMG. 
A graduate of the University of Utah, Mr. Takenaka is recognized for his expertise in cross-border M&A 
and joint venture transactions. On both sides of the Pacific, he serves as senior advisor to companies in 
a wide range of industries including high technology, electronics, manufacturing, financial services and 
real estate. He is the author of the Japanese best seller, Merger and Acquisition Strategy.

David R. Bracey
Managing Director of Development

David Bracey, as Managing Director of Development, works to promote the University’s programs 
worldwide and to ensure that students of Anaheim University receive quality care and attention. A major 
in International Communications and Psychology, Mr. Bracey has over 15 years of experience working 
in Japan and has held various managerial positions including International Liaison Officer and Director 
of Student Services since his employment began with the University in 1996.

Kate Strauss
Director of Admissions

Kate Strauss is the Director of Admissions at Anaheim University. Ms. Strauss holds a BA in English 
from Princeton University, and an MA in English from the University of California, Irvine. Ms. Strauss 
brings over 10 years of experience in the human relations and marketing fields, and has won numerous 
civic awards in her role as Marketing Director for One Colorado in Old Pasadena, CA for her innovative 
contributions to cultural life and leadership.  She has also enjoyed success using her communication 
skills as a teacher and training professional for the Orange County Human Relations Council. 

Garnet E. Birch, Ph.D. (1935 - 2013)
Chancellor Emeritus

Dr. Garnet E. Birch had over forty years’ experience in higher education in multiethnic and multicultural 
settings. He also had vast experience in both traditional and non-traditional, adult and continuing 
education. Holding a Ph.D. in Higher Education Administration from the University of Arizona and an 
MA in Asian Studies and History from the University of Hawaii, Dr. Birch was the former Vice-Chancellor 
of National University’s Los Angeles campus and Dean of Curriculum and Standards at the San Diego 
Campus. Following his work with National University, he went on to become the Director of the Los 
Angeles Center of United States International University. Dr. Birch was the third President of Anaheim 
University before coming Chancellor.
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The Carland Institute of Entrepreneurial Leadership
The Anaheim University Carland Institute of Entrepreneurial Leadership is named in 
honor of its founders, Professors JoAnn and Jim Carland, two of the most frequently cited 
authors in the academic field of entrepreneurship. The Carland Institute of Entrepreneurial 
Leadership seeks to serve the public by training entrepreneurs and business leaders to 
drive economic development and to discover, create and commercialize new products, 
services and industries. Its mission is accomplished as graduates lead their organizations 
and entrepreneurial ventures toward success.

Entrepreneurship Faculty
The Entrepreneurship faculty is headed by Professors JoAnn and Jim Carland, founders 
of the Anaheim University Carland Institute of Entrepreneurial Leadership.  Drs. Jim and 
JoAnn Carland have over thirty years experience as university faculty members and have 
helped to pioneer the academic field of entrepreneurship by developing the first Master 
of Entrepreneurship program in the United States in 2003.  All Entrepreneurship faculty 
members hold doctoral degrees plus have extensive experience in research, publishing, 
and  teaching at the university level. 

Mission
The mission of the Carland Institute of Entrepreneurial Leadership is to train entrepreneurs 
and business leaders to drive economic development and to discover, create and 
commercialize new products, services and industries. The Institute inculcates an 
advanced level of entrepreneurial vision.  Entrepreneurial vision is the ability to identify 
both entrepreneurial opportunities that exist -- those that represent untapped markets 
and underserved markets -- and entrepreneurial opportunities that can be created by 
applying existing technologies to new fields and new markets.  Entrepreneurial vision is 
also the ability to create entrepreneurial opportunities through the invention, development 
and exploitation of entirely new ideas, products and services, and/or the creation of new 
industries, infrastructures, and ways of doing business.

Further, the Institute inculcates entrepreneurial will, the self confidence to actually create and 
grow entrepreneurial ventures which is established through the mastery of entrepreneurial 
skills.  Its mission is accomplished by integrating innovative online teaching, relevant 
scholarship, and entrepreneurship experience to help graduates lead their organizations 
and entrepreneurial ventures toward success.

In the Online Master of Entrepreneurship, you will study online in an intensive 
fast-track format. 

•  Earn your ME in as little as 18 months* 
•  Study 100% online from anywhere in the world
    *Students with a 3.0 GPA or higher may take two courses in their last two terms.

Program Objectives 
The Objective of the Master of Entrepreneurship is to inculcate in graduates an advanced 
level of entrepreneurial vision and entrepreneurial will.

Entrepreneurial vision is:
(1) the ability to identify both entrepreneurial opportunities that exist -- those that 

represent untapped markets and underserved markets -- and entrepreneurial 
opportunities that can be created by applying existing technologies to new fields 
and new markets.  

(2) the ability to create entrepreneurial opportunities through the invention, 
development and exploitation of entirely new ideas, products and services, and/
or the creation of new industries, infrastructures, and ways of doing business.

Entrepreneurial will is the self confidence to actually create and grow entrepreneurial 
ventures which is established through the mastery of entrepreneurial skills. 

The Carland Institute of Entrepreneurial Leadership

Master of Entrepreneurship Program
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The Master of Entrepreneurship is for either working professionals who are interested 
in making a life change to become an entrepreneur, or people who have made the leap 
to become entrepreneurs, but need more knowledge to ensure success.  Sometimes a 
major barrier to effective entrepreneurial activity is fear; fear which is driven by a lack of 
confidence and knowledge.  This program can effectively impact the requisite knowledge to 
reduce fear and enhance confidence, thereby increasing the probability of entrepreneurial 
success.

International Networking
Anaheim University Master of Entrepreneurship candidates are working professionals 
between the ages of 25 and 65 residing around the world.  Ninety-eight percent of AU 
students work full time or own and operate their own business. A few of the corporations 
that have employed candidates and graduates from the various programs at Anaheim 
University include:

3M Accenture Agfa-Gevaert
Asahi Newspaper Audi Bank of Japan
Bayer Medical Bearing Point Beckman Coulter
Bosch Rexroth Corporation British Airways Cisco Systems
Citigroup Dell Deutsche Bank
Deutsche Securities Dow Chemical Dow Jones Intl.
EDS Embassy of Australia Embassy of Haiti
Embassy of the Philippines Embassy of Zimbabwe Exxon Mobil
Fidelity Investments Fujitsu GE Consumer Finance
Goldman Sachs Hewlett-Packard Hitachi
HMV Honda Electron Hyatt Hotels
IBM Intel KDDI
Kirin Brewery Company Kubota Corporation Kyocera-Maruzen
Macmillan Publishing Marubeni McDonald’s
Mercedes Benz Finance Merrill Lynch Michelin
Mitsubishi Heavy Industries Morgan Stanley Nippon Ericsson
Nissan Nomura Research Institute Nomura Securities
Novartis Pharma Pearson Publishing Pioneer Corporation
Polaris Software Lab Recruit Sanofi Aventis
Stahl Thyssenkrupp Sumitomo Corporation Toyota
UBS Unisys Volkswagen Investment Co.

Who is the ME for?

Master of Entrepreneurship Program
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Master of Entrepreneurship Program  Fees

Application Fee(Non-Refundable after 5 days) $       75
Registration Fee(Non-Refundable after 5 days) $     100
Per Course Fees
Tuition Fee ($375 per credit x three credits): $  1,125/course taken

Records Fee: $     200/term

Per Course Fee Total: $  1,325
Transfer Credit Fee $     125/credit

Graduation Fee $     300
Original Transcript No cost
Each Additional Transcript Copy $       25 (optional)

Graduate Diploma No cost
Replacement Graduate Diploma $     100 (optional)

Course Completion Letter $       35 (optional)

Degree Program Total: $16,375*

Interactive
Students study in a highly interactive online 
program by attending two 2-hour real-
time online meetings per course with their 
professor & interacting daily with fellow 
students by discussing weekly topics in 
their free time.

Networking Opportunities
Students from around the world interact 
with each other and their professors 
through the online Forum.

18-Month ME
A number of courses are held each term 
enabling students to complete the program 
in approximately 18 months.  Students with 
a 3.0 GPA or higher may take two courses 
in their last two terms.

Enroll in Only One Course
Students have the option of enrolling 
in individual business courses or the 
entire Master in Entrepreneurship degree 
program.

No Travel
Students have the opportunity to study at 
an American University without having to 
travel abroad.

Experienced Faculty
Students have the opportunity to learn 
from highly-qualified professors all of 
whom hold doctoral degrees and have 
extensive experience in various fields 
of entrepreneurship.

Culturally Diverse Program
AU students have the opportunity to 
come into contact with individuals 
from around the world, providing a rich 
and culturally diverse environment in 
which to study. Students broaden their 
cultural perspective while at the same 
time remaining in touch with their own 
cultural identity.

Achieve Success
Anaheim University faculty and 
staff are committed to helping every 
student succeed. Students benefit 
from small class sizes and direct 
access to professors.

Online Resources
Students have access to digital 
resources including journals, articles, 
and video interviews, lectures and 
seminars.

Master of Entrepreneurship 
Online ME Overview

*Assumes completion in twelve terms.  $15,975 for completion in ten terms (two fewer payments of $200 records fee).  Pay for only one course at a time, or 
receive a 10% discount on tuition by paying 100% of program fees at the time of enrollment. From January 1, 2006, those who have served their government 
through either diplomatic or military service may be eligible for a 10% discount.

Note: Books & materials will be extra, and are expected to average U.S. 
$200 per course.

Please see refund policy at back of catalog.

Payments can be made by check, credit card (Visa, MasterCard, 
American Express or Discover), money order or bank transfer. Tuition 
may be paid on a course-by-course basis.  The application fee must 
be paid at the time of application, and prior to beginning the first term, 
students must pay the registration, tuition, and records fee. For the 
remaining eleven terms, students must pay the tuition and records fee. 
To maintain active status, the records fee must be paid even if skipping 
a term.  The graduation fee must be paid upon completion of all twelve 
courses.

For Working Professionals
The online system allows students the 
opportunity to complete a Master of 
Entrepreneurship while at the same time 
holding down a full-time job.

Master of Entrepreneurship 
Curriculum
Anaheim University’s Online Master of 
Entrepreneurship (ME) degree program 
is comprised of 12 courses (6 weeks 
each).  

Courses*
ENT 500 Entrepreneurial Innovation
ENT 510 Entrepreneurial Marketing
ENT 520 Entrepreneurial Management
ENT 530 Entrepreneurial Accounting
ENT 540 Entrepreneurial Forecasting
ENT 550 Entrepreneurial Planning
ENT 560 Intellectual Property 
ENT 570 Entrepreneurial Finance        
ENT 580 Entrepreneurial Strategy
ENT 590 Entrepreneurial Leadership
ENT 600 Entrepreneurial Creation
ENT 610 Entrepreneurial Growth

*Specific course descriptions can be 
found on page 11.

Students have the option of enrolling in 
one course, several courses or the entire 
Master of Entrepreneurship program. 
Students completing the 12 courses will be 
conferred the Master of Entrepreneurship 
degree by Anaheim University.

The Online Master of Entrepreneurship through Anaheim 
University’s Carland Institute of Entrepreneurial 
Leadership offers working professionals a highly 
interactive and international learning environment 
accessible 24 hours a day, 7 days a week, around the 
globe.  Students interact with fellow classmates and the 

professor through high definition webcam classes in real-
time and through active daily Online Discussion Forums, 
discussing course content, projects, and assignments.  
Finally, students must submit assignments, including 
a report based on a video lecture or Internet research 
assignment, and a final project.
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Program Study Suggestions 
(total 22.5 hours a week for six weeks)

. Look briefly through the set readings, the weekly assignment questions, and any other assignments for 
the week. (.25 hours)

. Complete weekly reading assignments, making notes on the assignment questions as you do.  
(3 hours)

. Complete individual weekly written assignments. (3 hours)

. Review weekly Online Discussion Forum questions & research potential answers.  (1 hour)

. Discuss the Online Discussion Forum questions with other students via the Online Discussion Forum. 
(6 hours)

. Preparation for and participation in real-time online class and review transcripts and make notes.  
(2.5 hours)*

. Preparation for and participation in group projects.  (3 hours)*

. Conduct library/internet research, further reading and note taking to complete course projects.  
(3.75 hours)

Program Study Suggestions

*Note:  In weeks when no real-time online class or team project is assigned, study time should be spent on 
library/internet research, further reading and note taking.  For courses including a proctored examination, study 
schedule will vary.
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James W. Carland, Jr., Ph.D.
Dean of the Anaheim University Carland Institute 
of Entrepreneurial Leadership

JoAnn C. Carland, Ph.D.
Professor
Both JoAnn and Jim hold PhDs from the University of Georgia.  They have 
published more than 70 articles in scholarly journals, 200 articles in conference 
proceedings, and a dozen books.  They are among the best known scholars in 
the entrepreneurship discipline in the world, and in the surest form of scholarly 
recognition, a current Google Scholar search will reveal more than 3,500 
citations of their work.

JoAnn and Jim have taught for more than 30 years and have been the recipients 
of many teaching awards and recognitions. They turned their hands to curriculum 
design and developed and implemented the first Master of Entrepreneurship degree program in the U.S. They were 
recognized for having created the best example of graduate entrepreneurship training by the USASBE in 2005. 

Scholar Entrepreneurs, JoAnn and Jim co-founded the first of more than a dozen companies in 1980, a software 
development company which designed the first integrated accounting system in the U.S., and grew from sales of $200,000 
in 1980 to $2 million in 1981. They also turned their entrepreneurial bent to the not for profit arena, establishing the Allied 
Academies in 1995. Allied now has 15 affiliates and supports the publication of 17 journals. Their most recent venture 
was Carland College, licensed by North Carolina to offer the Master of Entrepreneurship degree, and the forerunner of 
the Anaheim University Carland Institute for Entrepreneurial Leadership.

Married for more than 40 years, and the parents of two sons, they are the ultimate partnership.  All of their research is 
co-authored, all of their entrepreneurial ventures were co-founded, and they team teach all of their courses.

They are particularly interested in innovation as it relates to entrepreneurship.  They first proposed an inherent link in 1984 
in a seminal journal article in the Academy of Management Review. That article became a major factor in the subsequent 
differentiation of entrepreneurs from small business owners in the literature.  Subsequently, they have interviewed, 
surveyed, and worked with more than 2,000 entrepreneurs.  They define entrepreneurship as the ability to see what is not 
there, combined with the drive to make the vision a reality.  Innovation, in an entrepreneurial setting, they say, is the only 
truly sustainable competitive advantage which exists.

Michael D. Ensley, Ph.D.
Professor
Michael holds a Doctorate in Business Administration from Mississippi State University with a Concentration in Organization 
Theory and Strategy, an MBA from Western Carolina University, and a BSBA from Western Carolina University. He has 
published extensively on leadership and is one of the leading experts in top management teams in the country. He has 
published more than 50 articles, many in leading journals, and in the surest form of scholarly recognition, a current Google 
Scholar search will reveal more than 1,500 citations of his work.

Michael taught for over a decade, and previously he was a Tenured Professor at Rensselaer Polytechnic Institute and 
The University of North Carolina at Charlotte. He began to merge cutting edge research with practical application and 
developed a series of assessment tools which can create real financial impact by understanding how changes in leadership 
and in leadership teams directly affect a firm’s financial performance.

In 2007, Michael left academe to devote full time to the application of his instrumentation through the Executive Assessment 
Institute, which he co-founded in 2003. He has now administered his Leadership Temperament Indicator to more than 
7,000 leaders in inc. 500 firms, Fortune 500 firms, and firms in between. 

AU Carland Institute of Entrepreneurial Leadership 
Faculty
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Beverly Little, Ph.D.
Professor
In 1993, Beverly earned a Ph.D. from the Virginia Polytechnic Institute and State University, with a major in Human Resource 
Management and Organizational Behavior. Her dissertation, “Effectiveness, Performance and Motivation in a Team-Based 
Environment,” marked her early interest in leadership and in teams. She also holds an MBA from Louisiana Tech University, 
an M.Ed. from Clemson University, and a B.S. from Jacksonville State University.

She has published more than 25 articles in scholarly journals, and has consulted with a number of organizations, including 
the Eastern Band of the Cherokee Indians. Since 1997, she has been certified to administer and evaluate the MBTI and she 
has used that instrumentation in many research and consulting venues.

Beverly has taught at the university level since 1986, and has won a number of teaching awards and recognitions. She has 
performed extensive university and professional service work and has served in a number of administrative positions.

She lives in Conway, South Carolina, with her husband who is a Professor of Accountancy, and she continues to be active 
in academe, research and consulting. 

Claudia Rawlins, Ph.D
Professor
Claudia holds a B.A. from the University of California, and an M.B.A. from California State University at Chico. In 1983, she 
earned a Ph.D. from Arizona State University with major areas in management, business communication, and industrial 
engineering. A Professor Emeritus at California State University at Chico, she was most recently Graduate Program Coor-
dinator.

She has written five books and 25 journal articles. She has extensive consulting experience with a variety of organizations 
on communication, creativity and executive development.

Claudia continues to pursue her entrepreneurial interests in her current businesses of selling imported German wines and 
working in her publishing company, Inkwell Press, where she works with new and aspiring writers. Previously, her instincts 
led her to create ventures in retail craft supplies and in real estate agency. 

Course Descriptions

Course Descriptions

ENT 500 Entrepreneurial Innovation   
The objective of this course is to enhance the natural creativity inherent in each student, to enable students to become more 
innovative personally, and for students to learn how to create ventures which are more innovative. Students will develop 
higher-level creative thinking skills as well as critical thinking skills, evidenced by analysis, evaluation, and synthesis.

ENT 510 Entrepreneurial Marketing 
The objectives of this course are to inculcate the marketing skills required to craft strategies which can lead a new and 
unknown entrepreneurial venture to effectively penetrate a market, and for students to learn why people make purchase 
decisions and how to effectively craft and implement marketing strategies which can support sales growth in entrepreneurial 
ventures. Students will develop higher-level critical thinking skills, evidenced by analysis, evaluation, and synthesis.

ENT 520 Entrepreneurial Management 
The objective of this course is to inculcate in students the skills necessary to craft strategies and initiatives which can enable 
growth and sustainability in an entrepreneurial venture, to include the effective management of inventory, receivables, 
production, human resources, financial resources, and risk. Students will develop higher-level critical thinking skills, 
evidenced by analysis, evaluation, and synthesis.

ENT 530 Entrepreneurial Accounting
The objective of this course is inculcate in students an understanding of the accounting process and for students to learn 
how to employ break even and cost-volume-profit tools, and how to prepare cash flow forecasts and determine start up 
costs for a new venture. Students will develop higher-level critical thinking skills, evidenced by analysis, evaluation, and 
synthesis.
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Course Descriptions

ENT 540 Entrepreneurial Forecasting       
The objective of this course is inculcate in students an understanding of the forecasting and budgeting 
process and for students to learn how to prepare sales forecasts for new and for existing ventures, 
to prepare variable and fixed cost budgets to support the sales forecast, and how to document and 
support the resulting forecasts, and how to prepare cash flow forecasts and determine start up costs 
for a new venture. Students will develop higher-level critical thinking skills, evidenced by analysis, 
evaluation, and synthesis.

ENT 550 Entrepreneurial Planning 
The objective of this course is to inculcate in students an understanding of the process involved in 
the actual establishment of an entrepreneurial venture and for students to learn how to create and 
present vision statements and venture plans. Students will develop higher-level critical thinking skills, 
evidenced by analysis, evaluation, and synthesis.

ENT 560 Intellectual Property
The objective of this course is to inculcate in students an understanding of the value of intellectual 
property to an entrepreneurial venture and for students to learn how to create, protect, and preserve 
intellectual capital. Students will develop higher-level critical thinking skills, evidenced by analysis, 
evaluation, and synthesis.

ENT 570 Entrepreneurial Finance            
The objective of this course is to inculcate in students the financial skills required to analyze the 
performance of a venture, to recognize the mezzanine level, to prepare and execute strategies to 
support mezzanine funding, to design and implement strategies to protect against fraud, and to value 
and plan for the harvesting of a venture. Students will develop higher-level critical thinking skills, 
evidenced by analysis, evaluation, and synthesis.

ENT 580 Entrepreneurial Strategy
The objective of this course is to inculcate in students the strategic skills which are required to support 
the ongoing development of strategy and distinctive competencies, the vision required to support 
effective environmental scanning, and the knowledge required to plan for harvesting/succession 
and to design and create innovative and effective entrepreneurial compensation plans. Students will 
develop higher-level critical thinking skills, evidenced by analysis, evaluation, and synthesis.

ENT 590 Entrepreneurial Leadership
The objective of the course is to lead students to a mastery of leadership, and to support their 
individual development of leadership skills and competencies which can effectively motivate and 
lead teams and groups of diverse and disparate individuals. Students will develop higher-level critical 
thinking skills, evidenced by analysis, evaluation, and synthesis.

ENT 600 Entrepreneurial Creation
This is the first of two capstone courses in the program.  The objective of this course is for students 
to learn how to create and present a complete business plan which has the potential to raise 
significant start up capital.  The course combines business planning content with material from ENT 
510 Entrepreneurial Marketing;  ENT 520  Entrepreneurial Management; ENT 530 Entrepreneurial 
Accounting; ENT 540 Entrepreneurial Forecasting; and, ENT 550 Entrepreneurial Planning. Students 
will develop higher-level critical thinking skills, evidenced by analysis, evaluation, and synthesis.

ENT 610 Entrepreneurial Growth  
This is the second of two capstone courses, and the final course in the program. The objective of the 
course is to teach students how to lead through the mezzanine level and achieve significant growth for 
an entrepreneurial venture.   The course combines material from ENT 600 Entrepreneurial Creation 
with material from ENT 570 Entrepreneurial Finance, ENT 580 Entrepreneurial Strategy and ENT 
590 Entrepreneurial Leadership.  Students learn to create Private Placement Memoranda which are 
the principal vehicles for achieving mezzanine funding and significantly growing an entrepreneurial 
venture.  Students will develop higher-level critical thinking skills, evidenced by analysis, evaluation, 
and synthesis.
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AU Online Classrooms
Anaheim University students in the Master of Entrepreneurship meet via webcam in real-time 
interactive online classes with their professors and fellow students for two hours twice during a 
six-week course. Chat transcripts and audio/video of all online classes are recorded and posted, 
allowing students to stay focused on the live discussion during the class, and the opportunity to 
review the class discussion afterwards. These classes are usually held on Friday evenings US 
time which is Saturday morning in Asia. Real-time class recordings may be accessed through the 
AU Online System for students who are unable to attend class or simply wish to review their class 
notes. Such transcripts may be viewed online at anytime or printed out in a neat, convenient format 
- the perfect alternative to distracting note taking during class.

AU Online Discussion Forum
The Online Discussion Forum is an electronic bulletin board and e-mail list facilitating lively 
communication and interaction among students and their professor. When a student posts a 
message to the Forum, the message is automatically redistributed to the professor and all other 
students in the program, allowing students to discuss the week’s readings in their free time. A 
weekly Student Host directs students to perform certain tasks as outlined in the online Course 
Guide. The Online Discussion Forum plays an integral part in AU’s online programs by facilitating 
the out-of-class interaction between students necessary for an effective exchange of ideas. The 
AU Online Discussion Forum ensures that learning and interaction does not end when the real-time 
class does. 

Online Bookstore
The Online Bookstore is the one-stop source for textbook and course material needs. Designed for 
students to buy textbooks based on their course schedule, track their textbook orders, and sell their 
textbooks back from a previous semester, the Online Bookstore offers money-saving used books, 
multiple shipping options, and access to hundreds of academic items related to your studies. In an 
effort to provide additional savings, textbooks or course materials may be available for purchase in 
an electronic format. Purchases will be subject to the refund policy of the bookstore.

Library
Anaheim University requires all of its students to make extensive use of library facilities and 
resources in the course of their program. The University’s online resources provide a major boost 
in assisting and supporting a student’s academic work. The login ID and password provided by the 
University to the student upon enrollment will provide the student access to the online resources.

AU Alumni Association
The AU Alumni Association is a highly regarded online network established to ensure that an AU 
graduate’s learning never ends. Joining the Alumni Association is an excellent way to network with 
other professionals in your field and keep abreast of recent developments. Members have access 
to the most recent updates regarding the latest news from your field, important events, suggested 
readings, cutting edge information and professional career opportunities.

Student Services and TechSupport
The policy of the Division of Student Services is “Students First, Always” and Anaheim University’s 
Student Services staff is committed to providing students with the administrative services they need 
for course registration, textbook ordering, graduation, etc. Technical issues are addressed by the 
TechSupport Division of the University.

Graduation Store
Alumni of Anaheim University have the opportunity to show Anaheim pride by ordering Anaheim 
University graduation rings and diploma frames online.

Online Learning Resources



1�

www.anaheim.edu

Concurrent Enrollment
Anaheim University does permit students to be concurrently enrolled in another degree program at 
another institution, while meeting the University’s degree requirements.

Admission Requirements
An application to the Masters in Entrepreneurship program must include the following:

• Application form
• Application fee ($75)
• One recent color photograph (digital is okay).   
• Official undergraduate transcripts from an accredited institution recognized by the US  

Department of Education and/or CHEA, or by the government of the country in which the 
degree was awarded, in a sealed envelope from the awarding institution.  

Non-native English speakers must demonstrate college-level proficiency in one of the following 
ways:

• Degree from an accredited institution where English is the primary language of instruction.  
• Transcript from an accredited institution indicating completion of at least 30 semester hours of credit where the 

language of instruction was English (“B” average)
• Transcript from an accredited institution indicating a “B” or higher in an English composition class.
• A minimum TOEFL score of 530 PBT / 197 CBT/ 71 iBT.
• A minimum TOEIC score of 800.
• A minimum IELTS* score of 6.5.  
• A minimum PTE (Pearson Test of English Academic Score Report) of 50. 
• A minimum BULATS Level 3 (60), accepted only for Cultura Inglesia in Brazil.
• A minimum grade of Level 3 on the ACT COMPASS’s English as a Second Language Placement Test.
• A minimum grade of Pre-1 on the Eiken English Proficiency Exam.
• A minimum B1 English proficiency level identified within the Common European Framework of Reference (CEFR) 

Standards and assessed through various ESOL examinations, including the University of Cambridge.

Once your application materials have been approved, you will need to submit an Enrollment 
Agreement and tuition payment to complete the enrollment process.

Internet Access 
All students are required to have access to a computer equipped with Internet access capabilities.

Entrance Examination 
There is no entrance examination required for admisson to Anaheim University.

Transfer Credits 
Anaheim University will accept up to two graduate semester classes or 6 units awarded by another 
institution toward a Masters in Entrepreneurship; International MBA, Diploma or Certificate; and 
Sustainable Management MBA, Diploma or Certificate at Anaheim University.  The entering student 
will be required to clearly demonstrate the equivalency of a transfer course through relevant 
documents (syllabus, catalog, course outline) and justify its acceptance through petition.  No course 
will be considered for transfer with a grade lower than a “B” or its equivalent.  Petitions are directed 
to the specific Dean for the affected program.  There is a fee of $125 per unit of credit transferred, 
and the overall program cost will be adjusted to reflect credit for the approved class(es).  All petitions 
for transfer credit must be submitted as part of the student’s initial application to the University.  
Credits awarded as part of another degree will not be accepted for transfer.

Prior Experiential Credit 
Anaheim University will not extend experiential credit to any student.

Equivalency Requirements
Students without an earned bachelor’s degree will be admitted to a graduate level program only in 
exceptional cases when the university can document with reasonable assurance that the applicant 
possesses the skills and abilities to successfully complete and benefit from the program.  Exceptions 
will be reviewed and granted by the appropriate Dean.  Students must submit official transcripts 
of higher education completed, documentation of professional qualifications and certifications, a 
resume, and a 300-400 word statement explaining why they have selected the Anaheim University 
program, what they hope to get out of it, and how it will help them in their present and future career.  
Students must also demonstrate a minimum of seven years of experience in the related area.  

*IELTS is jointly owned by the British Council, IDP: IELTS Australia, and the University of Cambridge
 TESOL Examinations.  Visit www.ielts.org for more information. 

AU Policies and Procedures
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Students without an earned bachelor’s degree who are admitted to a graduate level program will 
be admitted on a provisional basis and must earn a “B” or higher in their first two courses.  The 
number of students enrolled into a graduate program without a Bachelor’s degree will not exceed 
five percent of the active enrollments for that program.   

Admission Practices 
Anaheim University observes fully the rights of all applicants and commits no action that would 
be detrimental to any applicant’s opportunity to enroll because of age, religion, disability, ethnic 
background, national origin, gender, race, sex, sexual orientation, veteran status, color, creed, or 
any other characteristic protected by applicable law.

Student Identity Verification
As part of the admissions process, each student is required to submit a recent passport-sized 
photograph indicating a true likeness.  In addition, as part of the proctored exam procedure, all 
students are required to present a valid photo ID to be verified by the appointed proctor.

Learning or Other Disabilities
Anaheim University will make reasonable provision for students with learning or other disabilities 
that may otherwise prevent them from succeeding academically.  The student will be required to 
submit appropriate documentation of the disability from a professional qualified to assess the nature 
and extent of the disability.  The student submission will be reviewed by the appropriate Dean, and 
the decision documented in the student’s file.  All such documentation will be kept confidential. 
Appeals regarding disability related issues will be directed to the President.

Student Classification
Matriculated students are those who have been officially enrolled in the degree program, have 
passed two courses with a grade of “B” or higher, and are therefore considered degree seekers by 
the University. 

Graduation Requirements
Anaheim University has a prescribed curriculum for each of its programs.  Students are required to 
meet the following requirements for graduation:

 Masters of Entrepreneurship (ME)   36 units (12 courses)
 International MBA     36 units (12 courses)
 MBA in Global Sustainable Management   36 units (12 courses) 
 Graduate Diploma in International Business  18 units (6 courses)
 Graduate Diploma in Sustainable Management  18 units (6 courses)
 Graduate Certificate in International Business    9 units (3 courses)
 Graduate Certificate in Sustainable Management   9 units (3 courses)

Graduation with Honors
Students graduating with a GPA of 3.50 and above will graduate with honors as follows:

3.95 to 4.00 Summa Cum Laude
3.80 to 3.94 Magna Cum Laude
3.50 to 3.79 Cum Laude

Residency Requirement and Distance Learning Timeline
Residential attendance is not required for students enrolled in the Master of Entrepreneurship, 
International MBA, Diploma or Certificate, and Sustainable Management MBA, Diploma or 
Certificate programs; however, optional business seminars are offered.  The University offers 
courses in the Masters in Entrepreneurship, International MBA, Diploma or Certificate, and 
Sustainable Management MBA, Diploma or Certificate programs in modules of six weeks. Course 
assignments are made available to enrolling students through the Internet. The computer plays 
a major part in Anaheim University’s role as an online university, by allowing interchange with 
both faculty and other students. A feature of the Internet-based curriculum is rapid “feedback” for 
academic activities.
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Continuous Enrollment
All degree, diploma and certificate students are required to keep active status from the date of 
commencement of their first course through the final course in their program.  Although it is possible 
to take one or more terms off from studies, all degree, diploma and certificate students are required 
to pay the records fee for every term beginning with the term of commencement and ending upon 
completion of their final course. Failure to pay the records fee will result in the student’s status 
being terminated. Any student who discontinues their studies with the University and then wishes 
to resume their studies at a later date will be required to pay for any unpaid records fees prior to 
receiving permission to resume their studies.

Retention of Records
Anaheim University retains all student records and transcripts indefinitely. A student or graduate 
can request information by contacting the University at its offices.

Facility
Anaheim University’s Admissions Office is located at 1240 S. State College Blvd. Room 110, 
Anaheim, CA 92806 USA.  The Admissions Office is open from 9:00 am to 6:00 pm Monday to 
Friday. The University also operates a high definition digital film and broadcasting studio and e-
book publishing facilities at Anaheim University Press in Anaheim, California.

Policy on Academic Freedom
Anaheim University subscribes to the basic tenets of academic freedom: the freedom to teach, 
Lehrfreiheit, and the freedom to learn, Lernfreiheit. The freedom of University faculty to inquire, 
instruct, speak, and publish, contributes as much to the benefit  of their fellow citizens outside of 
the University, as to their own good and the good of the institution. Academic  freedom is essential 
for excellence in education and moreover, exists so that society may have the benefits of objective 
and independent criticism, with honest answers to scientific, social and artistic questions that might 
otherwise be withheld for fear of contradicting a transient social attitude or offending an influential 
social group. Each faculty member holds a special place in the society to speak one’s views. 
Such a strategic location embodies a high level of principle and responsibility. It is never easy to 
dissent and to advocate unpopular ideas, and is often a personal disadvantage to be so engaged. 
However, it is to the advantage of society to encourage thoughtful and responsible dissent and 
advocacy so that the society may be made aware of the full range of social, political and cultural 
choices available. Academic freedom is an individual choice and may or may not be supported by 
those within an institution. As a forum, the university does not take positions on issues. Individuals 
within the academic community are encouraged to voice opinions within their areas of expertise.

Student Tuition Recovery Fund (STRF)
The Student Tuition Recovery Fund (STRF) was established by the Legislature of the State of 
California to protect any California resident who attends a private Postsecondary institution from 
losing any money if the student has pre-paid tuition and suffers a financial loss as a result of the 
institution closing, failing to fulfill its enrollment agreement, or refusing to pay a court judgment. 
To be eligible, a student must be a “California Resident” and reside in the state at the time the 
enrollment was signed. Students who are temporarily residing in California for the sole purpose of 
pursuing an education, specifically those who hold student visas, are not considered a California 
resident. To qualify for STRF reimbursement, a student must file an application within one year 
of receiving notice from the Bureau for Private Postsecondary and Vocational Education, that the 
University has been closed. If a student does not receive notice from the Bureau, the student has 
four years from the date of closure to file for STRF funds. If a judgment is obtained, the student 
must file a STRF application within two years of the final judgment. Students are encouraged to 
make and keep all copies of important documents that apply to their University program, both 
academic and financial.

Visa Status
Anaheim University does not provide visa services. For MA in TESOL students attending the four-
day residential sessions, it is the student’ss’ responsibility to ensure that they have taken care of 
proper visa procedures, if required.

Housing
As Anaheim University’s programs are conducted online regardless of where the student resides, 
the University does not provide housing or dormitory facilities.

AU Policies and Procedures
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Catalog of Record
The catalog existing at the time of the student’s enrollment is the catalog of record, providing the 
student has made consistent and reasonable progress towards degree completion.

Inactive and Withdrawals
It is the responsibility of the student to inform Anaheim University of withdrawing or becoming 
inactive in a program. Failure to properly inform the University can require a new application and 
additional fees. The Official Notice of Withdrawal Form can be downloaded from the University’s 
website.

Petition for Special Medical Leave of Absence
The Petition for Special Medical Leave of Absence Form can be downloaded from AU’s website.

Learning or Other Disabilities
Anaheim University will make reasonable provision for students with learning or other disabilities 
that may otherwise prevent them from succeeding academically.  The student will be required to 
submit appropriate documentation of the disability from a professional qualified to assess the nature 
and extent of the disability.  The student submission will be reviewed by the appropriate Dean, and 
the decision documented in the student’s file.  All such documentation will be kept confidential. 
Appeals regarding disability related issues will be directed to the President.

Student Classification
Matriculated students are those who have been officially enrolled in the degree program, have 
passed two courses with a grade of “B” or higher, and are therefore considered degree seekers by 
the University. 

Notice Concerning Transferability of Units and Degrees Earned 
at our School
Anaheim University is accredited by the Accrediting Commission of the Distance Education and 
Training Council (DETC). The DETC is listed by the U.S. Department of Education as a nationally-
recognized accrediting agency.  Anaheim University and its programs have been examined 
and found to meet the educational and business ethics standards set by the DETC Accrediting 
Commission.  The Accrediting Commission of the DETC is recognized by the Council for Higher 
Education Accreditation (CHEA).  

In general, qualifications from accredited universities are widely recognized; however, prospective 
students are advised to check with their respective school districts, state, professional organizations 
and government agencies when licensing and/or credentials are the eventual objective of the 
prospective student.  It is entirely up to the discretion of the college, university or institution for 
which a student is seeking admission, to decide on the acceptance of the said student into a given 
degree program and the transferability of units and degrees to other institutions is not guaranteed. 
It is recommended that if transfer of credit or degree is the eventual goal of the prospective student, 
that the student contact all institutions in which the student is potentially interested in seeking 
enrollment.

Treatment of Students, Staff and Faculty for Sexual Assault
Anaheim University is committed to creating and maintaining an academic environment dedicated 
to learning in which individuals are free of sexual harassment from colleagues, faculty, staff or 
students. The University condemns any conduct under the definition of sexual harassment or sexual 
assault and is prepared to respond immediately to any violation by taking action and/or correct 
any improper behavior. Sexual harassment can vary with particular circumstances. These can be 
described as unwelcome or offensive sexual advances, requests for sexual favors, unwanted or 
uninvited verbal suggestions or comments of a sexual nature, or objectionable physical contact 
carried out in the workplace or in the educational environment. Such behavior may offend the 
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recipient, cause discomfort and humiliation, or interfere with work or learning. Coercive behavior, 
including suggestions that academic or employment rewards or reprisals will follow the granting or 
refusing of sexual favors, constitutes intolerable conduct. A single incident of this kind is sufficient 
grounds for investigation and may result in discipline and/or expulsion. Sexual assault has been 
defined to include rape, acquaintance rape, and other forms of forcible and nonforcible sex offenses. 
All such kinds of assault are absolutely intolerable. An allegation of such action is sufficient grounds 
for an investigation and may result in discipline and/or expulsion. All persons subjected to offensive 
sexual behavior shall pursue the matter through the established grievance procedure.

Student Assessment
Students are graded on their submitted assignments, and must demonstrate an understanding of the 
assigned readings as well as active participation in the online discussion forum and weekly online 
class discussions.  Students must also successfully complete a series of proctored examinations.  

Proctored Examinations
All Anaheim University students must successfully complete a series of proctored examinations. 
The proctored examination may be offered in person, online or by webcam and may be in the form 
of an essay, multiple choice quiz, short answer, or true/false. Examinations will be timed. Proctored 
examinations may be administered as part of a scheduled study session or may be taken at a 
time mutually convenient to the proctor and the student within the parameters of relevant course 
dates.

The proctored examination process is carefully monitored and all policies and procedures must be 
strictly followed. Students will be given the option to select a proctor that meets criteria specified by 
the University. All proctors must be approved prior to the examination date.

Method of Course Delivery
Anaheim University’s courses are primarily delivered online. Students in the Master of 
Entrepreneurship are required to attend a 2-hour real-time online class twice during a six-week 
course. Residential attendance is not required for students enrolled in the Anaheim University 
Master of Entrepreneurship program; however, optional business seminars are offered. In addition, 
all Master of Entrepreneurship students are required to participate in weekly online discussions 
during their free time via the University’s Online Discussion Forum, which links enrolled students 
and professors. The University makes use of the Internet, e-mail, mail, telephone and fax to provide 
services to its students. The University’s courses are based upon a prescribed curriculum and a 
student’s time to complete any course of study will be based upon the time commitment set aside 
for this activity. All courses are designed to meet the equivalency of work that would take place 
within a traditional setting. The Master of Entrepreneurship can be entered into every six weeks.

Late Enrollment
Students must enroll a week prior to the beginning of the course.  Exceptions require the approval 
of the Dean and the acknowledgment of the course professor.  No student will be admitted after the 
first real-time online class meeting. 

Late Assignments
Late assignments will be downgraded a minimum of 10 percent.  Individual instructors are authorized 
to downgrade assignments up to 100 percent after the second week.  In exceptional circumstances, 
students may apply for an extension to the Dean.

Grading System
The academic credit used by Anaheim University is the semester hour equated to the requirements 
of independent study. All courses in the Master of Entrepreneurship program constitute three 
semester hours equaling approximately 135 hours of work per course (reading, consultation, 
supplementary requirements, and papers).

Grading Structure
The grading structure for each course varies and is listed within the online course guide for each 
course.

AU Policies and Procedures
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 Grade Point Definition
GRADE PERCENTAGE POINT DEFINITION
A 100.00- 93.00 4.00 Excellent
A - 92.99 - 90.00 3.67
B + 89.99 - 87.00 3.33 Good
B 86.99 - 83.00 3.00
B - 82.99 - 80.00 2.67
C + 79.99 - 77.00 2.33 Fair
C 76.99 - 73.00 2.00
C - 72.99 - 70.00 1.67
D + 69.99 - 67.00 1.33 Poor
D 66.99 - 63.00 1.00
D - 62.99 - 60.00 0.33
F 59.00 - 0.00 0.00 Failing

Auditing a Course
Students who elect to audit a course are not required to complete assignments or take exams. 
Audit students may participate in the Online Discussion Forum, the real-time classes and other 
course activities (except team projects), but they do not receive credit for the course and no grades 
are awarded. To audit a course, students must meet the University’s entrance requirements and 
receive permission from the course professor and the Dean.  Course audits are approved on a 
space-available basis with priority given to credit students. The audit fee for graduate level courses 
is $125 per unit (i.e., $500 for a four-unit course and $375 for a three-unit course).  Audit fees are 
subject to the University’s normal fee refund policy.  The audit fee is waived for students who have 
been awarded transfer credit by Anaheim  University and who audit the equivalent course.  Auditing 
students will be required to pay the $200 records fees per term in line with the University’s tuition 
policy. The course will appear on transcripts with a notation of “Au” (audit).  Audited courses are 
not calculated into a student’s GPA.  Students can repeat for credit a course previously audited 
only with approval of the Dean.  A request to change from audit status to credit status or from credit 
status to audit status must be made in writing to the Registrar before the end of the first week of 
the course.

Academic Credit (Credit Hours)
The academic credit used by Anaheim University is the semester hour equated to the requirements 
of independent study. All graduate-level courses constitute either four semester hours equaling 
approximately 180 hours of work per course or three semester hours equaling approximately 135 
hours of work per course (reading, Online Discussion Forum postings, written assignments, research 
papers and assigned supplementary requirements). During the course development stage, the 
faculty member establishes learning outcomes and states these in the course objectives. Each 
course is then reviewed and approved by the appropriate Dean. Each course must demonstrate 
learning outcomes that can be achieved by the typical student in line with the Carnegie unit, which 
is that one semester hour represents 15 hours of academic engagement (e.g., real-time webcam 
classes and Online Discussion Forum participation) and 30 hours of preparation.

Retake policy
A student will be allowed to retake a course once in order to improve the grade. All retakes require 
the permission of the appropriate Dean. The higher grade will be used to calculate the GPA, and 
the credits for the course will be counted only once toward graduation requirements. All courses 
are subject to their current fees at the time of the retake.  Students may retake up to 3 courses 
(9 units) in the MBA in International Business, MBA in Sustainable Management, or Master of 
Entrepreneurship programs; 2 courses (6 units) in the Graduate Diploma in International Business 
or Sustainable Management programs; and 1 course (3 units) in the Certificate in International 
Business or Sustainable Management programs. 

Cheating, Plagiarism and Falsification of Records
Cheating is an act of obtaining or attempting to obtain credit for work by the use of dishonest, 
deceptive or fraudulent means; plagiarism is the act of taking ideas, words, or specific substance of 
another and offering them as one’s own; falsification of records is a misrepresentation of statements 
in submitted records. Students accused of cheating or plagiarism are entitled to and may petition 
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the Dean of the disciplinary unit for due process and review by an appropriate forum. Discovery of 
falsifying records is grounds for immediate dismissal and forfeiture of all financial payments and 
academic credits.  It is the responsibility of the professor to determine the integrity of each student’s 
work.

Official Transcripts
Students and graduates may request an official transcript for Anaheim University’s graduate-level 
courses and programs.  The first transcript is issued at no charge; additional transcripts are $25 
each.  Anaheim University may withhold issuance of a transcript or other form of official confirmation 
of courses/programs completed if a student or graduate has not met their financial obligations with 
the university.

Explanation of Program Withdrawal and Refund Rights
The University has adopted a refund policy which is believed to be fair and equitable and in compliance 
with the requirements of the Bureau of Private Postsecondary and Vocational Education for the 
State of California. A student has the right to cancel in any manner; however, written notification 
must be mailed to the Anaheim University Registrar. Tuition refunds will be based on the date of 
cancellation and the amount of courses completed, as follows:
1. Within five days of signing the Student Enrollment Agreement (the Cancellation Period) all 
monies paid will be refunded.
2. Students withdrawing after the five-day Cancellation Period will be charged a non-refundable 
application fee of $75 (TESOL Doctor of Education (Ed.D), Masters, Graduate Diploma, and 
Undergraduate Diploma, and for Master of Entrepreneurship, International MBA, Diploma or 
Certificate, and Sustainable Management MBA, Diploma or Certificate programs) or $50 for TESOL 
Certificate/TESOL Certificate in Teaching English to Young Learners and a $100 non-refundable 
registration fee. The remaining tuition will be refunded based on the course completion ratio and 
the tuition percentage listed here:

Published Length of Course Refundable Tuition Due Student AFTER-
1-6 weeks 1st week = 70%

2nd week = 40%
3rd week = 20%
4th week = 0%

 
Students withdrawing DURING first week will receive 100% of refundable tuition.
The amount of courses completed shall be the ratio of completed weeks to the total weeks required 
to complete the course.
For example:
A student pays $1325 for a 6-week course.
Upon withdrawal during the first week: The refund amount would be $1325
Upon withdrawal after the first week: The refund amount would be $927.50 

(70% of $1325).
Upon withdrawal after the second week: The refund amount would be $530 

(40% of $1325).
Upon withdrawal after the third week: The refund amount would be $265 

(20% of $1325).
Upon withdrawal after the fourth week, the institution shall be entitled to retain the entire total 
course tuition.

All monies due the student will be refunded within thirty days.

When the student has “withdrawn”
The Official Notice of Withdrawal Form can be downloaded from the University website. For the 
purpose of determining the student’s obligation for the time attended, the student will be considered 
to have withdrawn from the program when any of the following occurs:

• When the student notifies the school of the withdrawal or the actual date of withdrawal, 
whichever is later.

• When the school terminates the student’s enrollment.
• When the student fails to attend classes for a three-week period. In this case, the date 

of withdrawal will be deemed to be the last date of attendance.

AU Policies and Procedures
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• When the student fails to submit three consecutive lessons or fails to submit a completed lesson required for 
home study or correspondence within 60 days of its due date.

If any portion of the student’s tuition was paid from the proceeds of a loan, then the refund will be sent to the lender or to the 
agency that guaranteed the loan, if any. Any remaining amount of the refund will first be used to repay any student financial 
aid programs from which the student received benefits, in proportion to the amount of the benefits received. Any remaining 
amount will be paid to the student. If there is a balance due, the student will be responsible for paying that amount.

Code of Conduct and Dismissal Policies
All students are required to adhere to the University’s policies and procedures.  In all classes taken at Anaheim University and 
in all transferable courses from other colleges and universities, the University expects students to maintain at least a 3.0 
GPA.   A student is subject to academic disqualification if their overall cumulative GPA or their Anaheim University cumulative GPA 
remains below 3.0 for two consecutive semesters.  A student may appeal this situation to the appropriate Dean for reinstatement.  
Current University policy states that a student may remain on academic probation for only two (consecutive) terms.  Should the 
Dean place a student on academic probation, students must abide by all deadlines set forth by the Dean.  Students accused 
of cheating or plagiarism are entitled to and may petition the Dean of the disciplinary unit for due process and review by an 
appropriate forum. Discovery of falsifying records is grounds for immediate dismissal and forfeiture of all financial payments and 
academic credits.

Policy on Student Satisfaction and Student Grievance Procedures
Anaheim University places great emphasis on putting the educational experience of its student body as the first priority of its 
administration, faculty, and staff. In line with this “Students First, Always” policy, the University seeks to continuously improve 
the educational experience of its students, including the quality of academics, learning resources, online learning system, 
and Student Services. Students have the opportunity to provide feedback at the end of each term through questionnaires. 
In addition, students always have the opportunity to provide feedback, seek assistance, and express grievances to Student 
Services by sending an e-mail. Grievances sent in writing will receive a response within 10 days of the University receiving 
the grievance. Once a grievance is received, it will be directed to the appropriate department and the individual responsible 
for overseeing that department. Grievances that cannot be resolved by the department will be referred to the Office of the 
President.  Any questions or problems concerning this school which have not been satisfactorily answered or resolved by 
the school should be directed to the Bureau for Private Postsecondary Education, Sacramento, California 95814 or the 
Distance Education and Training Council (DETC) at www.detc.org.

Student Privacy
Anaheim University makes every effort to protect student privacy. Student records are stored in secure, locked, fire-proof facilities 
which have restricted access and a motion sensor alarm security system. The university’s online course management system 
maintains strict data security protection in addition to user authentication and virus scanning. Cloud storage of back-up records 
is protected by a two-step verification process in addition to the highest standards in SSL browser encryption. All transcripts 
are issued in compliance with the Family, Educational Rights and Privacy Act of 1974 (section 438 of Public Law 93-380), and 
information contained in the transcript is not released to a third party without the written consent of the student. If a student 
requests the release of any information from his/her file, the student must submit the request in writing to the Registrar.

Directory Information
Public Law 93-380 establishes the limit as to what information may be divulged to potential or actual employers, governmental 
agencies, or other educational institutions that request information. The student may request in writing that all or part of the 
following information should not be released for any reason.

1. Name of student
2. Birthplace and birthday of student (for positive identification)
3. Student’s address and telephone number
4. Dates of student attendance at Anaheim University
5. Degrees or other awards received by the student
6. Major fields of study
7. Most recent previous educational agency/institution attended by student. 

The law further provides that certain information may be released without the student’s consent in the following cases:
1. To authorized officials of the United States Department of Education or to State educational authorities.
2. To organizations conducting studies for or on behalf of, educational agencies or institutions for the purpose of 

developing, validating, or administering predictive tests and improving instruction.
3. To accrediting agencies in order to carry out their function.
4. In compliance with a judicial order, or pursuant to any lawfully issued subpoenas in advance of compliance 

therewith by the University.
5. To other school officials , including instructors, within the Anaheim organization who have been determined by 

the University to have a legitimate educational interest.
6. To appropriate persons in connection with an emergency, if knowledge of such information is necessary to 

protect the health or safety of the student or other persons. A record will be made in each student file when such 
an instance occurs.
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Contact Anaheim University

How to contact Anaheim University
President, 
Dr. William B. Hartley

president@anaheim.edu

Vice President of Academic Affairs and 
Dean of the Graduate School of Education
Dr. David Nunan

vp@anaheim.edu

Dean of the Carland Institute of Entrepreneurial Leadership
Dr. James W. Carland, Jr.

jcarland@anaheim.edu

Dean of the Akio Morita School of Business
Dr. Andrew Honeycutt

ahoneycutt@anaheim.edu

Managing Director of Development online@anaheim.edu
Admissions Director admissions@anaheim.edu
Student Services support@anaheim.edu
Registrar registrar@anaheim.edu
Director of Online Services studios@anaheim.edu

Anaheim University Office of Admissions
Hours of operation:  Monday - Friday 9 a.m. to 6 p.m. (Closed major U.S. holidays)

1240 S. State College Blvd., Room 110
Anaheim, CA 92806-5150
USA
Toll-Free: 1-800-955-6040
Tel: 714-772-3330
Fax: 714-772-3331
Email: admissions@anaheim.edu

Anaheim University Press

741 E. Ball Road #105
Anaheim, CA 92805
USA
Tel: 714-300-0777
Email: studios@anaheim.edu

Board of Trustees
Lorraine Al-Jamie, M.S., M.F.T. Chair of the Board
Elaine Parker-Gills, Ed.D. Voting Member
Richard J. Schwarzstein, J.D. Advisor
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